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Spend & Revenue
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BUILD ¥OUR BRAND

Increase your detail page views

Grow your brand with Sponsored Brands

2nd Sponsored Display campaigns designed

to complement your Sponsored Products

campaigns by boosting detail page views.

You can create campaigns in a few steps.
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Own Manufacturing, Non-Seasonal, African style Waist Beads Taken From 0 — 38kS Revenue
After taking over the Account we did Product Details page Optimization Including Copywriting & Image
Revamping (Infographics & Lifestyle Shots).

The credit is also goes to Product authenticity which client does not cashing out, After Doing Social Analysis of
the Product we found that there are Multiple Segments of the waist beads Sellers are Selling in the marketplace
but the real one is Only which does not stretch, and this is what buyers are looking for even 40% of the
Keyword are for Non elastic waist beads, Refer to the Screenshot of Amazon’s Business Report to check out the
Revenue.
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Thank You

amzcentric@gmail.com




