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Category: Tool & Home Improvement
Product Varation Type Sz

Numberof SKU: 4

Number of Review on the Listing: 100+
Product Price: $30, $79, $120, $165|



We took over an Amazon advertising account in the third
quarter of 2022. The account had generated $178k in
revenue with a TACOS (total advertising cost of sales) of
14% at that time.

Objective is to decrease the advertising spend and
increase the revenue of the account in the span o



optimize the account's campaigns, targeting, and
bidding strategies. The team closely monitored
the performance of each campaign and adjusted
improve results.

Results: The account's revenue increased significantly,
reaching $290k in the last quarter of 2022, an increase of 63%
compared to the third quarter of the previous year. The TACOS
Decreased down to 11%, reaching a lower rate. The company

expects the account to reach $S110k in revenue by the end of
January 2023.



Our expertise in Amazon advertising
management made a significant impact on
the revenue of the account. The team's
optimization strategies and continuous
monitoring resulted in increased revenue
and a more efficient use of advertising
spend.
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Thank You

mzcentric@gmail.com
+441227391363
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